The growing popularity of social media has influenced researchers to start investigate the communication and interaction between people using these media. University students are active users of social media for academic purpose as well as for personal use. As this social media phenomenon is continuing to grow at a faster pace, it is important to understand the effects it has on students. Given its popularity, researchers have considerable concerns about the effects of social media on students. Many studies gave an overview of social media and its popularity, usage, and impact among students. Since each day new technology evolve in social media, this study shall also examine the components and factors that influence our students' present social media usage and its impact. The social media needs to be understood more comprehensively for better understanding of factors that influence the usage, acceptance, and behavior of the Indian students. Despite the widespread use of social media, little is known about its impact on Indian students; hence this study will provide a better knowledge about the perception and impact of social media. The study envisioned to examine the academic use of social media applications by university students, and to study the usage of various academic applications of social media by the university students. Survey method was employed to study the academic usage of the social media by the university students and exhaustively collects samples from the state universities of Tamil Nadu. The population of the study consisted of thirteen major discipline of students in Doctoral, M Phil and Master Branches. The sample size of the study comprised of 482 students selected through convenient sampling technique. The structured questionnaire was used for data collection.
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Methodology for the study
This present study employed survey method as a research methodology to examine the usage of the various academic applications of social media by the university students of Tamil Nadu. The data was collected through a stratified random sampling from 482 students. The questionnaires were administered with the students and scholars who actively participate in internet. In this paper, the usage of academic applications of social media by the university students was alone taken for analysis and discussion.
Findings and Discussion
The researcher proposed to study the usage of academic applications by the university students and particularly envisioned to observe the downloading behavior of the students.
How much percentage of academic applications such as Software's, video talks, audio books, electronic books, electronic journals, electronic magazines, research articles and PPT files were downloaded for the purpose of academic development was alone focused in this part.
The collected data were analyzed and discussed in the following section. The sample has both masters and research students; hence the obtained data clearly shows that the students were not using the social networking sites for downloading e-dissertations for academic and research purposes. Percentage 31.6 9.5 .2 3.7 10 18.5 10.6 2.4 5.1 1.5 4.1 .2 .6 .8 1.4 100
The above table reveals that 31.6% (n=152) have downloaded less than 8 research articles.
18.5 % of them (n=89) downloaded 25 articles, 10.6% (n=51) downloaded 30 articles and 10.0 % (n=48) downloaded 20 research articles of different sorts. An indiscernible percentage 0.2% (n=1) of the respondents alone have downloaded more than 55 articles.
Table: 9: Power Point Templates (PPT) Files downloaded from the internet per day by the students
In this section, the researcher proposes to study the power point presentation (PPT) downloading behavior of university students for their academic benefit. The findings are presented in the 
Conclusions
The study on the academic usage of Social Networking sites by the University students' of Tamil Nadu delivers the existing pattern that there exists a reserved attitude in the using academic content through Social Media for academic excellence. While 'Google' is a universally accepted medium for searching all or any type of information through Internet, there is a growing trend of using Social Media for particular information. Today, Social
Media is the new Google where one can create individual forums for detailed discussions relating to all fields of study. Social Media creates a platform for one on one and one to many interactions for pointed details about the subject and to enhance mastery over a subject. The prime users of the Social Media are students who have access to unlimited usage for they have more time and mind to focus on their pursuit of knowledge. But contrary to this belief, the results indicate that university students have very little exposure to use social media content into their academic life. Especially, with the study being conducted among the post graduate and research students, the results articulate how much 'non-inclusive' attitude is seen in the students in the usage of academic content present through the social networking sites. The downloading behavior of the university students viz, the usage of software, video and audio files, e-books, e-journals, e-dissertations, research articles and PPT presentations is disoriented from academics. This clearly points out the lack of awareness and the reservedly approach of students towards knowing the developments of their subject elsewhere and at the same time portrays the way they look upon social media. Hence, there is a need to educate the students on the potential use of Social Media by the educators. Social Media needs be given a new lease of life by the educators through separate curricula thus avoiding the fear and notion that Social Media is just a fun element.
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